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Abstract

Mandatory arbitration clauses are now included in almost every contract that a consumer signs
with a large corporation, such as banks, insurance companies, and cable and internet providers.
Because these clauses are typically hidden in the fine print, consumers may have a limited
understanding of these clauses, and under current law, consumers also have little recourse to
fight mandatory arbitration clauses. As a result of these factors, little is known about consumers’
demand for services and products without such clauses. This project will be among the first to
examine consumers’ understanding of mandatory arbitration, provide estimates of consumers’
willingness to pay for contracts without mandatory arbitration, and correlate how the provision
of information changes consumers’ willingness to pay for contracts without mandatory
arbitration.

I. Introduction

This project will address the following research questions:

1. Are consumers aware of mandatory arbitration clauses and their related rights?

2. How much are consumers willing to pay to avoid mandatory arbitration clauses?

3. Can improved information change the willingness to pay to avoid mandatory arbitration
clauses?

To execute this, we will conduct a survey with an embedded experiment using the RAND
American Life Panel (ALP). Respondents will answer questions designed to measure their
awareness, beliefs, and perceptions of mandatory arbitration clauses for a range of services and
products. We will also ask about their willingness to pay to avoid these clauses via an embedded
experiment, which will randomly provide certain respondents with information about mandatory
arbitration.* We will field our survey to a probability sample representative of the general
population, enabling us to examine heterogeneity by certain demographic groups and how
respondents’ answers correlate with past surveys fielded in the ALP.

! Throughout the survey, we will allow respondents to skip answering individual questions, in keeping with
Institutional Board Review protocols, which require that individuals not be forced to answer questions.
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I1. Experimental Design

Research Question 1: Are consumers aware of mandatory arbitration clauses and their related
rights?

To answer this research question, we will elicit respondents’ overall familiarity with,
exposure to, and understanding of mandatory arbitration. These include questions about whether
they have ever heard of arbitration in general and mandatory arbitration, how often they read
terms of service when signing up for new products or services, and how enforceable they believe
these terms of service are. We will also elicit whether respondents have signed mandatory
arbitration agreements in the past by identifying products and services which they assume
financial responsibility for. At the end of the survey, we include three similar questions to those
from a prior survey (Sovern et al. 2015%) which elicits consumers’ understanding about the
implications of mandatory arbitration; by repeating similar questions, we will be able to compare
whether consumer knowledge has changed over time between these two samples.

Research Question 2: How much are consumers willing to pay to avoid mandatory arbitration
clauses?

To measure willingness to pay to avoid mandatory arbitration, we will use an iterative
multiple price list strategy. Multiple price lists are a method developed in experimental and
behavioral economics to identify willingness to pay. Suppose product A is a contract with
mandatory arbitration and product B is an otherwise identical contract without mandatory
arbitration. Respondents are asked to compare these two products (A and B) at multiple price
points and assess which product they would choose at each pair of prices. By making a selection
in each row of the table, the researcher can identify how much more (or less) respondents are
willing to pay for product B relative to product A. The value where a respondent switches from
choosing product B to choosing product A identifies the willingness to pay. This willingness to
pay is calculated by taking the last price point for product B minus the price of product A.

We use an iterative multiple list price experiment, which works as follows. Suppose a
respondent is willing to pay $41 but not $42 for product B (the contract without mandatory
arbitration). We will then ask the respondent to further refine her willingness to pay by providing
price points between $41 and $42. This iterative element will allow us to obtain more precision
in the willingness to pay estimate and to estimate very low marginal willingness to pay (less than
$1).2

For the most part, people respond to these questions monotonically; we will consider
different methods for respondents that do not respond monotonically, such as removing them
from the analysis sample, taking the lowest switch point in identifying their willingness to pay,

2 Sovern, Jeff, Elayne E. Greenberg, Paul F. Kirgis, and Yuxiang Liu. “Whimsy little contracts with unexpected
consequences: An empirical analysis of consumer understanding of arbitration agreements.” Md. L. Rev. 75 (2015):
1.

% Respondents are given the option of not answering questions. In the event that no values are selected, the iterative
stage does not occur. In the event that the respondent’s answers are non-monotonic, the iterative stage defaults to
the highest price chosen for contract B as the starting point.
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or taking their highest switch point in identifying their willingness to pay. If a respondent says
that she would choose product B (without mandatory arbitration) at all price points, a follow-up
question is asked to assess whether (s)he would switch to product A (with mandatory arbitration)
at an even higher price point. If a respondent says she would always choose product A (with
mandatory arbitration), the iterative stage is not relevant and thus not shown.

We have selected four products for each consumer: mobile phone service, credit cards,
either renter’s or homeowner’s insurance (depending on whether the respondent is a homeowner
or a renter), and car insurance (asked only of those who own or lease a car). These products
were selected to represent a range of prices and contract duration. While each price may differ
from the true costs that an individual pays for these products, they are within the realm of
reasonable costs. We anchor the price of the contracts with mandatory arbitration at $20 per year
for credit cards?, $40 per month for cell phones, $150 per year for renter’s insurance or $150 per
month for homeowner’s insurance, and $80 per month for car insurance.® We randomize the
order in which a given respondent sees the four products, to minimize order effects on our
estimates of willingness to pay. As mentioned, if the respondent answers that she does not own
or lease a car, she is not shown any of the questions about car insurance. If the respondent
entirely skips questions about any of the products (it is permitted to do this in accordance with
IRB approval), she is not shown any of the questions for which she did not provide an answer.

Given the relatively low probability that a dispute will rise to a level that requires
arbitration or a lawsuit, our hypothesis is that the average willingness to pay to avoid mandatory
arbitration will be low. As a result, our multiple price lists have prices that increase in $1 to $5
increments depending on the product. While our multiple price list strategy could fail to
distinguish those with very high willingness to pay, we believe with a second iteration we will be
able to capture willingness to pay within $1 (or $5) for the vast majority of respondents who
assess a positive value to avoiding mandatory arbitration (since few should be willing to pay
more than 25% of the base price to avoid mandatory arbitration). At equal prices, the product
without mandatory arbitration should strictly dominate the product with mandatory arbitration,
since a customer can always choose arbitration (i.e., arbitration is always in the individual’s
option set), and so we allow only a few increments below the anchored price for the product with
mandatory arbitration. Should someone not appreciate that mandatory arbitration strictly
dominates at the same (and lower) prices, we will consider doing the analysis multiple ways,
such as removing these individuals from the analysis sample, treating these individuals as having
a 0 willingness to pay, or including them in the sample as is (with a negative willingness to pay).

41t is important to note that there are credit card companies that offer cards without mandatory arbitration, and there
are cards that offer new customers the option to opt out in the first month or two of being a customer (depending on
the company); however, long-standing customers are not offered this option.

5> We benchmarked these fees with average fees in the market for each product. Note that the annual fee for credit
cards is lower than most existing annual fees, but represents an average of the expected fee including cards that have
no fee at all. Cell phone costs are reasonable for contracts that have multiple phones on one contract. Estimates of
average renter’s and homeowner’s insurance policy costs suggest that the renter’s insurance cost is probably a little
on the low side, while the homeowner’s cost is a little on the high side, but we wanted the shown dollar amount to
be equivalent (although the time period is different). Car insurance costs vary dramatically by state and level of
coverage, this estimate is lower than average costs, but because the lowest costs in some states are very low, we did
not want to the average to be too high for people living in those states.
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One we have calculated willingness to pay to avoid mandatory arbitration, we will assess
what characteristics may affect willingness to pay. These include knowledge of mandatory
arbitration clauses, potential exposure to these clauses through ownership or contracts with
specific product types, demographic characteristics (e.g., gender, race/ethnicity, age,
socioeconomic status), and respondent characteristics (e.g., numeracy, financial literacy).

Research Question 3: Can improved information change the willingness to pay to avoid
mandatory arbitration clauses?

Our research will also test how the provision of information about mandatory arbitration
clauses influences willingness to pay by conducting a randomized experiment within the survey.
This builds off of existing literature (Sovern et al. 2015), which finds that even after reading a
contract that included a mandatory arbitration clause, many did not understand their rights to sue
under the contract.

We will execute this analysis by randomizing respondents into one of three conditions
prior to the willingness to pay questions: the control, which provides no additional information,
and two treatments that present additional information explaining mandatory arbitration. The
first treatment explains what mandatory arbitration is in typical legal writing, and the second
treatment explains what mandatory arbitration is in plain language. These conditions are listed
below:

Control (no information): “Many organizations include a mandatory arbitration clause
in the terms and conditions that you agree to when you purchase a product or sign up for
a service.”

Treatment 1 (legal language): “Many organizations include a mandatory arbitration
clause in the terms and conditions that you agree to when you purchase a product or sign
up for a service. These agreements state:

In the event a dispute shall arise between the parties to this [contract, lease, etc.], it is
hereby agreed that the dispute shall be referred to United States Arbitration and
Mediation for arbitration in accordance with United States Arbitration and Mediation
Rules of Arbitration. The arbitrator’s decision shall be final and binding and judgment
may be entered thereon. In the event a party fails to proceed with arbitration,
unsuccessfully challenges the arbitrator’s award, or fails to comply with arbitrator’s
award, the other party is entitled of costs of suit including a reasonable attorney’s fee for
having to compel arbitration or defend or enforce the award.”

Treatment 2 (plain language): “Many organizations include a mandatory or binding
arbitration clause in the terms and conditions that you agree to when you purchase a
product or sign up for a service.

These agreements state that rather than going to court, the company can decide that
disputes will be settled by an arbitrator. In that case, you give up your right to sue the
company in small claims court, a court of law, or in a class action suit.”



The readability score for the control is equivalent to a 14.6 grade level. The readability
level for the additional language included in treatment 1 is equivalent to a 19.5 grade level. The
readability level for the additional language in treatment 2 (compared to the control) is
equivalent to an 8.8 grade level. The readability level in treatment 2 is in line with well-designed
surveys which typically aim for a 9" grade reading level to reflect the fact that the general
population includes those who read at a lower level and because survey respondents may not pay
careful attention when reading more difficult material.

I11. Empirical Strategy
Research Question 1:

For the questions which ask overall familiarity with, exposure to, and understanding of
mandatory arbitration (Research Question 1), we will assess mean and median values for the
responses along with the standard error. For questions which have non-binary responses, we will
present both summary metrics (e.g., mean / median), as well as the distribution of answers.

Research Question 2:

For the questions which ask about consumers’ willingness to pay to avoid mandatory
arbitration (Research Question 2), we will identify the “switch point” where each of the
respondents moved from choosing to purchase the contract without mandatory arbitration to the
contract with mandatory arbitration (e.g., the highest price at which the individual prefers
contract B). We can then subtract the price of contract A from the average switch point across
respondents to calculate the average willingness to pay for a contract without mandatory
arbitration, and we can calculate the associated standard error. Analogously, we can run the
following regression in Stata at the respondent level i, which will also enable us to capture the
average switch point and the associated standard error:

Regress Switchpoint; [1]

where Switchpoint; is a continuous i x1 vector reflecting the switch point for each respondent i.
The constant term S, produced from this regression reflects the average switch point. We will
subtract the price of contract A to calculate the average willingness to pay. Our primary
specifications will execute this regression separately for each of the four products because we
expect individuals to have different priors about how hard it is to deal with different types of
companies, and therefore how likely they are to have a dispute with these companies. In
secondary specifications, we will also explore pooling across all products to obtain a single
willingness to pay estimate and to more easily test WTP differences between the four products.

We will also perform similar regressions which enable us to determine how the average
willingness to pay differs for different demographic groups:

Regress Switchpoint; Group; [2]



where Switchpoint; is a continuous i x1 vector reflecting the switch point for each respondent i,
and Group; is an i x1 vector reflecting membership in the given demographic group (1 or 0) for
respondent i (e.g., Female). In the above, the constant term S, produced from this regression
reflects the average switch point for the group with membership equal to 0 and the coefficient on
Group; reflect the incremental effect on the switch point for those with group membership equal
to 1. As above, we will subtract the price of contract A to calculate the average willingness to
pay. Similar regressions to [2] will include continuous and dummy vectors for other respondent-
level characteristics.® We can also include variables which indicate the order in which the
product was presented to account for order effects.

Research Question 3:

Our research design will also enable us to distinguish differences between the different
treatment arms. First, we will assess baseline differences in demographic and respondent
characteristics across the three different treatment arms to determine whether the randomization
was successful. We anticipate that there will be balance across these characteristics given our
randomization procedure.

Next, we will assess the impact of the provision of information on willingness to pay by
including an indicator variable for being in a given treatment arm. This is given by the below:

Regress Switchpoint; Treatment 1; Treatment 2; [3]

where the variables are defined analogously as those in [1] and [2]. The coefficient on

Treatment 1; and Treatment 2; will allow us to identify the incremental effect on the switch
point for those in the treated groups. As above, we plan to include demographic and other
respondent-level characteristics to understand mediating factors.

IV. Variables of Interest

As discussed above, we will correlate the answers in our survey with standard
demographic questions asked in the American Life Panel, such as gender, race/ethnicity, and
age. We will also connect our results with other respondent-level information from prior
American Life Panel surveys such as respondent-level measures of cognitive skills.

V. Sample Size

We will field this survey to 1,500 ALP respondents, with 500 respondents in each
treatment arm. Given that we do not have any estimates or pilot data for willingness to pay for

& Alternatively, we could run regressions of the form: Regress Switchpoint; if Group == 1 and
Regress Switchpoint; if Group == 0.



consumer products, this sample size estimate is based off our experience with prior surveys.

VI. Appendix

The full survey instrument is available at:
https://alpdata.rand.org/index.php?page=data&p=showsurvey&syid=576

Screen shots of the survey instrument are presented below.

Have you ever heard of arbitration as a way of resolving disputes?

Yes
No

Don't know

ke
American Lite

anel

When you sign up for products and services you often have to agree to terms of service or sign a document that includes legal details. How carefully do you read the terms
and conditions?

| usually don't read them at all

| usually skim through them

| usually read them if they are short (less than a few paragraphs)
| usually read them for important agreements

| usually read them in detail

RANI)&‘\{f
American Lite

Panel


https://alpdata.rand.org/index.php?page=data&p=showsurvey&syid=576

In practice, do you think these terms of service or legal documents are always, in some cases, or never enforceable? (“Enforceable” means that both customer and company

have to follow the terms of the agreement.)

. Always enforceable
. In some cases enforceable

. Never enforceable

. Don't know

<<

SannRen
Panel

Please Indicate If you have responsibility for making decisions for any of the following accounts, or if someone else Is fully responsible. By “responsibility we mean you make
decislons about what company or account to choose or you sign the contract. (If you have more than one account type, e.g., more than one credit card, please choose “Yes"

in the left-most column if you are responsible for at least one).

Abank account

A credit card

Acell phone plan

Cable TV or Internet service at home

Other paid online services (e.g., Netflix, Spotify, Amazon Prime,

Disney+, iTunes)

Homeowner's Insurance

Renter’s Insurance

Yes, | have primary or joint
responsibility for the account

Someone else besides
responsible for the account

1 da not
have this



Please Indicate if you have responsibility for making decisions for any of the following products, or if someone else Is fully responsible. By “responsibility” we mean you make
decisions about what product to buy or what apps of programs to install on the product. (If you have more than one product, e.g., more than cne tablet, please choose “Yes"
in the left-mast column if you are responsible for at least one).

| use one but | don't have any | do not have
this

A smart phone (such as IPhone or Androld phone)

Astreaming device (such as Apple TV, Roku, or Chromecast) or
have a smart TV with these services built in

] L
Atablet (such as an IPad or Amazon Fire) . .
® o
@ o

A smart home device (Amazon Echo/Alexa, Google Home, Ring
video doorbell, or Nest)

o —

Think about your current residence. Is that owned or rented by you or members of your household?

@ Rented
@ owned

<<




Do you own or lease a car? If your spouse or another member of your household owns or leases a car that you use, please choose yes.

Yes

No

American Lite
Panel

Are you the primary financial decision maker for your household?

Yes, | am the primary financial decision maker
Yes, | share financial decision making with someone else In my household

No

Americ: e
Panel
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When you sign up for products and services, you often have to agree to terms of service or sign a document that includes legal details.

Have you ever heard of these terms of service requiring arbitration as a way of resolving disputes? (This Is sometimes called mandatory arbitration.)

Yes
No

Don't know

Panel

Do you think that you are subject to an arbltration clause for any services or products that you buy?

Yes
No

Don't know

American Lite
Panel

Have you previously been involved in a dispute with a company that involved any of the following?

Hiring a lawyer

Going to small claims court

Being part of a class-action lawsult

Going to court (other than small claims court or a class-action lawsuit)

Arbitration rather than court

RANI
Amcrit)'gm'e
Panel
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CONTROL:

Many organizations include a mandatory arbitration clause in the terms and conditions that you agree to when you purchase a product or sign up for a service.

In the next set of questions, we are going to ask you to compare two contracts for similar products. In each question, one contract has mandatory arbitration, and the other
contract does not. The contracts also have different prices.

[ <]
Anolan
Panel

A
A

TREATMENT 1:

Many include a y clause in the terms and conditions that you agree to when you purchase a product or sign up for a service. These
agreements state:

In the event a dispute shall arise between the parties to this [contract, lease, etc.], it is hereby agreed that the dispute shall be referred to United States Arbitration and

for in with United States and Rules of The arbitrator’s decision shall be final and binding and judgment may
be entered thereon. In the event a party fails to proceed with the arbitrator’s award, or falls to comply with arbitrator's award, the other
party Is entitled of costs of suit Including a reasonable attorney's fee for having to compel arbitration or defend or enforce the award.

In the next set of questions, we are going to ask you to compare two contracts for similar products. In each question, one contract has mandatory arbitration, and the other

contract does not. The contracts also have different prices.
Ameri e

Panel
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TREATMENT 2:

Wany organizaions include a mandstory arbilrabion ciuse i he terms and condions thal you agree 1o when you purchase a product of sign up for a service. These
‘agreemeris stale that raiher than going 10 court, e company can decide that disgules vl be setfled by an astabralor. In thal case. you ive Up your fight o 6ue the company
0 Ml claims court @ Court of 13w, Of i1 & clAss Bcton sut

10 the gt sl of quastions, we 16 Guing 10 45K Yo 10 CoMpare 1o CONIACIS for similar prOGCIS. I 8aCh qUeStion, 0w Conlract has mandalory arbaration, and the oher

contract doss not. The contracts also have dferent pries
Ame, fe

Panel
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On the next screen, we are going to show you a table.

In each row of the table, you will be asked to make a cholce between the contract with mandatory arbitration (“Option A”) or the contract without mandatory arbitration

("Option B").

As you move down the table, the only thing changing between the two contracts Is the price of the contract without mandatory arbitration. All other features of the two
contracts are the same.

CREDIT CARD

Now imagine you are signing up for a new credit card and the company offers you two options for your contract

Ameri
Panel

Credit Card C includes a mandatory arbitration clause and has an annual fee of $20 per year. Credit Card D does not include a mandatory arbitration clause and the annual

fee options differ There are no other differences

Assume that you want o sign a credit card contract with this company. For each pair, which contract would you choose?

520

520

520

520

520

$20

520

520

14

$18

$19

$20

521

§22

$23

$24

$25



Now for each palr, which woul) you chonse?

inchudes ihe ¥

] [ ] 32200
820 ® ® 5210

® [ ] 220
820 ® ® 2230

® [ ] 32240
820 ® ® 52250
520 [ ] ® s260
20 [ ) ® s
520 [ ] ® 32280
520 [ ] [ ] 290
520 [ ] ® 52300

CELL PHONE

o imaging you are signing up for 8 new Cell pione contract and the company eflers you two opions for your conlract

a1
differ. There are no other diflerences.

o ol inchide  mandalory arbaralion clause and he menihly cost oplions

ASsume INAL you WAN 10 5ign & Cel phon coRITAct wlh Iis COMMANY. For eaCh B, WINEH CONIACt woull YOu ChOOSE? AS you 6ad BAEN 10, please Mark CONYACL Al you
pretar Contract A, or Contract 8 f you prefer Contract B

]
!

s [ ] [ ] s
540 ® ® [E]
s [ ] [ ] 40
540 [ ] ® 341
o [ ] [ ] s
540 ® ® 54
s [ ] [ ] 4
540 ® o 345
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Now for each pair, which wouid you choose?

Recall thal Phons Contract Ainciudes 1he mandatoey artitraion ciause, and Phona Contract B does nal

40 [ ] 50200
540 ® 84210
40 [ ] s
S0 ™ sum
s40 ® s4240
0 ) sus
40 ® s4260
540 ® 527
40 [ ] 54280
0 ® sum
40 [ ] 4300

CAR INSURANCE

o MNaGING you A8 PUICHASING CAT INSUTBCE §1d 18 i

TG COMpany OIS you 1o OPNONS for your oscy,

Palicy G includes a mandatory arbiiralion ciause and ahways costs 580 per moath. Policy H does not inchide a mandatary abiralien ciause and fhe mentnly cost opsons
s, There are Ao omer dfierences.

Assume Ihat you wanl

uuy 8 car insurance policy from inis company. For each pair, which polcy would you choose?

80 [ ] 578
0 ® 5T
S0 ® ;0
580 ® L]
" Y w
0 ® ]
" Y ™
80 ® %0

16



Now far each palr, which wauld you choose?

Racal hal Cat Ingurance Policy G incudes Ihe mandatory arbi

jan ciause, and Car Insurance Poicy H doos nel

"

&0 ® 96
580 ® o8
§80 [ ] 100
s ) sz
580 ® $104
580 ® 5108
&0 ® $108
580 ® 110

AN

RENTERS INSURANCE

How imagine you are purchasing new (enter's insurance and ihe company o¥ers you twa apsans Tor yous contract

Palicy E Includes 8 Mandatory aMlraton cliuse and shvays cosls $150 per year, Poiicy F does not nclude & mandatory Arilration clause 8nd N yeany Cost ogtions diMer,
There are no ofher difierences

‘ASsuME INat you WN 10 PUTChES INSUTANCE oM Ihis Company. For 3ch Palr, WhICN policy WouK you Ehaoss?

s ® 0
5150 [ ] §145
S50 ® 1m0
5150 [ ] $155
sts0 ® 180

s150 ° 3108
5150 ® s
§150 ® 3175
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Hiow fof each pal, which wouid yeu choose?

Racat hal Renter's insurance Palicy € inciudes Ihe mandatory arbilratian clause, and Renbar's Insurance Policy F dous nol

8150 ® 518000
5150 ® $16050
s ® st100
5150 ® §161.50
5150 ® 516200
§150 ® 16250
5150 Y ss200
s150 ® §16350
s150 ® 518400
§150 ® §16450
5150 Y S50

I Z

HOMEOWNER INSURANCE

How magine you are purchasing new homeowner's insurance and the company ffers you bwo ogtions for your contract

Palicy E includes 8 mandatory SMraton clause and shiays cosls $150 per manin. Puicy F 0oss nol inchude & mandalory rUation clause 8nd the monthyy cos! ootions
differ. There are o other diflerences.

ASSUME NSt yOU WaN 10 SIGN 8N INSUIANCE CONICE WK this Company. For 8ach Palr, which palcy woukd you cnonss?

s ® S0
5150 [ ] §145
sis0 ® s150
150 [ ] $155
s1s0 Y s180
s1s0 Y s165
s1s0 ® a1
$150 ® $178

18



Now far each pak, which wauld yeu choose?

Racal that Homeownars

5150

§150

5150

5150

Inchides the mandatory

| Poroy manaton) oty ¥ winout roaranon) |
[ ] L]
[ ] L]
° [ ]
[ ] L]
L] [
L ] ®
L] [
L] ®
[ ] [
L ] ®
® [
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s Insurance Poiicy F doas not.

185,00

815550

156,00

$156.50

18700

$157.50

188,00

15850

§159.00

15050

18000



Piow wa hivea Just a fow inal ganeral questions,

1 har ware no Gflerences in piices, do you hink 4 cantract with mandalory o wore than abiralion? Plaase wiplain

Battor
Worse
Same

Don't Know

Explanation

RAN
Ame, Lite
Panel

Forthe last three questians, plesse assume that you hav

Dank accourt and that lems and condilons inchuge a mandatery arbitration clause

‘Suppose 8t tha nd of ihe MoNin, you reakzed 1he bank ICoreclly charged 8 fe on your Bccount. The bank, nowever allevas It has ht Icomectly charged you and

refuses to give you your maney back

Awm
Panel

Tarmms of your conlract wilh the bank, 80 you ik you have § bank in smal caims court?

Don'tknow

RAN
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Under th barms of yout ontract wit Ihe bank, d you BIINK you have the rg he dispute

o8 wnd a court

s
o

Dan't knaw

How suppose that you and many olhes consumers had e same kind of Sspute with the bank

Under the lerms of your conlract with Ine bank, could you be included with 1he olf single s a

Yes

Mo

Don'tknow

‘Could you te us how interesting of uninteresting you found e Guestions in this interview?

Very interestg
nteresting

Nodher teresting nor unintaresting
Unnteresting

Very unintrestng
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