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1 Set-Up

The study consists of a sequence of online survey and lab experiment. In the
survey and the experiment we ask participants questions about their eating
behavior. In the lab participants complete a sequence of tasks in which we
elicit their attitudes towards animals and meat as well as, in an incentive
compatible way, their knowledge about meat and willingness to pay (WTP)
for information regarding meat. We use two treatments and a control, to
assess if the consumption of meat in the lab influences attitudes, knowledge
and willingness to pay for information (WTP) about meat. Subjects are
randomly assigned to the two treatments T-Past and T-Future and to the
baseline treatment T-Control, constituting the exogenous variation in this
study. Subjects in T-Past are served meat before their WTP, attitudes and
knowledge are elicited. Subjects in T-Future anticipate that they will be
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served meat after their WTP, attitudes and knowledge are elicited. Subjects
in T-Control only differ in that they are not served any meat before or after
their WTP, attitudes and knowledge are elicited.

Consuming meat may create cognitive dissonance when confronted with
its consequences for animal welfare, the environment, and own health. Based
on the literature on motivated beliefs (Bénabou and Tirole, 2016) and infor-
mation avoidance (Golman et al., 2017), we conjecture that eating meat
fosters the tendency to avoid and disregard information concerning meat, in
particular concerning the negative consequences of meat consumption. Hes-
termann et al. (2020) formally develop this argument and our hypotheses

follow more or less directly from their model.!

2 Hypotheses

e Meat consumption lowers the willingness to pay for informa-

tion about meat.

— Justification: To reduce dissonance and keep a positive (self-)image,
subjects who eat meat may demand less information about the

consequences of meat consumption.

— Analysis: Compare subjects” WTP for information about meat
(concerning animal welfare, the environment, and health) in 7-
Past and T-Future with the WTP in T-Control.

e Meat consumption lowers estimation of its negative conse-

quences.

— Justification: To reduce dissonance and keep a positive (self-)image,

subjects who eat meat may disregard and downplay information

1One difference is that in our experiment subjects do not choose the level of consump-
tion. This could reduce the empathy/guilt (w) they feel and hence we would rather find
smaller effects.



about negative consequences of meat consumption.

— Analysis: Compare subjects’ estimation of negative consequences
of meat consumption (concerning animal welfare, the environ-
ment, and health) in 7-Past and T-Future with the estimation
in T-Control. Repeat the comparison for the change in estimation

between survey and experiment.

e Meat consumption hampers knowledge concerning meat.

— Justification: If meat eaters disregard and downplay information
about negative consequences of meat consumption, this may come

at the cost of reduced accuracy of their knowledge about meat.

— Analysis: Compare subjects’ level of knowledge about meat in
T-Past and T-Future with the level of knowledge in T-Control.
Repeat the comparison for the change in knowledge between sur-

vey and experiment.
e Meat consumption fosters meat justification attitudes.

— Justification: Agreeing to meat justification arguments (such as,
it is natural, normal, necessary, or nice to eat meat) may relax dis-
sonance between meat consumption and its negative consequences

and help preserve a positive (self-)image.

— Analysis: Compare meat justification score in T-Past and T-
Future with the score in T-Control. Repeat the comparison for
the change in meat justification score between survey and experi-

ment.
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