Analysis Plan
1) For both the Twitter and non-Twitter samples separately we will test for pretreatment characteristics' balance across treatments. For the non-Twitter population, we will test for balance in sociodemographic variables (age, gender, education, household head, household size, work status, and internet, cellphone use, and social media use), as well as balance in responses to ideology, beliefs, and aversion questions. For the Twitter population, in addition, we will also test for balance in pretreatment Twitter activity across treatments. We do not necessarily expect pretreatment characteristics to be balanced when comparing the Twitter and non-Twitter samples.
2) For both the Twitter and non-Twitter populations independently, we will test for differences across treatment arms in primary outcomes (1) to (4).
[bookmark: _GoBack]3) Using matching methodologies on the pre-treatment characteristics, we will analyze post-treatment differences in primary outcomes (1) to (4) between Twitter and non-Twitter users.
4) Previous literature reports that effects may differ according to participants' characteristics (e.g., ideology, gender, etc.). For this reason, we will also evaluate heterogeneous effects across sociodemographic characteristics and ideological preferences (primary outcome 5).


