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In addition to the existing preregistration plan, we preregister the Memory Study.

Study parameters

• Sample size wave 1: 3,000 (about 1,500 per wave 1 condition)

• Sample size wave 2: We will reinvite all participants to a follow-up study one to

two days after wave 1. We expect a completion rate of between 60% and 80%.

• Sample size wave 3: We will reinvite all respondents who participated in both

wave 1 and wave 2 to another follow-up study one to two days after wave 2. We

expect a completion rate of between 60% and 80%.

• Sample size wave 4: We will reinvite all respondents who participated in both

wave 1 and wave 2 to another follow-up study about one week after wave 2. We

expect a completion rate of between 60% and 80%.

• Sample type: Prolific sample (no quotas)

• Start of data collection: April 22nd, 2025 (after preregistration)

• Number of treatment conditions: 4 (2x2 design)

• Randomization method: Computerized via Qualtrics

• We plan to work with all complete responses. In the (typically very rare) case that

a respondent submits multiple responses, we only count the first response.

• In wave 1, respondents can only start with the survey if they pass an attention

screener. In waves 2, 3, and 4, they can only proceed with the survey if they pass

a comprehension quiz (multiple attempts are allowed).

• We previously experienced technical issues when launching larger collections us-

ing Qualtrics and Prolific. If we experience such issues again, we may have to

respond in real time, which may result in deviations from this preregistration.
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Study design: Wave 1 Survey wave 1 presents to the respondents five news stories.

For each of these stories, they are asked to provide a title and a one-sentence summary.

The news stories are about past stock market episodes. Respondents are assigned into

one of two arms on a randomized basis. In the “Memory: Potential overreaction” arm,

the respondents read stories in which negative news about a company’s future earnings

prospects broke and triggered a negative stock price reaction, which was later reversed.

In the “Memory: Control” arm, respondents only read about the negative news them-

selves without being told about the stock market reaction.

Study design: Wave 2 In survey wave 2, the respondents are randomized into one

of two conditions, where the assignment is orthogonal to the treatment assignment in

wave 1. The control condition of the study is a shorter version of the main descriptive

survey for households (see full instructions of the main survey), while the “Context:

Potential overreaction” condition varies the description of the scenarios the respondents

see. All respondents see versions of the Nike bad news scenario. The shortened version

contains the following questions:

• Prediction: In which scenario is the future expected return of an investment in the

stock over the next year higher?

• Open-ended explanation of prediction

Wave 2 involves the following experimental conditions.

Control: Standard version of the scenario, prediction and explanation screens.

Context: Potential overreaction: The description of scenario 2 on the scenario

screen (the good news or the bad news scenario) contains additional information

that the stock price decreased by 10% since the announcement. The additional

price information is worded to invoke the notion of market overreaction. This ad-

ditional information is also featured on the screens where the respondents predict

the return and where they explain their return prediction.

Study design: Wave 3 In wave 3, all respondents receive the same instructions, and

there is no treatment assignment. The respondents are presented with five different

“perspectives” on the stock market, and rate how familiar they are with each of these

perspectives. The different perspectives are presented in random order. For the perspec-

tive presented last, respondents who are at least somewhat familiar with the perspective

explain in an open-text field where they encountered the perspective before.
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Study design: Wave 4 Wave 4 is akin to wave 2, only that the scenarios are based

on the Amazon bad news rather than the Nike bad news case. The randomization into

control and “Context: Potential overreaction” condition is held fixed from wave 2.

The key instructions for all waves and conditions are attached below.

Research question Does a treatment increasing familiarity with an overreaction per-

spective on the stock market change respondents’ return forecasts and explanations

when the context features potential overreaction? Does it when the context features no

potential overreaction?
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Wave 1: Memory: Potential overreaction condition
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Wave 1: Memory: Control condition
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Wave 2: Context: Potential overreaction condition
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Wave 2: Context: Control condition
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Wave 3
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Wave 4: Context: Potential overreaction condition
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Wave 4: Context: Control condition
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