Pre-analysis plan for add-on experiment 
Research question and design
We examine whether participants incorporate the effect of an upcoming factory-farming video into their willingness to pay for a $50 Perdue gift card. Participants make three incentivized bids: before the video description (WTP1), after the description (WTP2), and after viewing (WTP3). They are randomly assigned with 80:20 probability to the factory-farming video or a megafire control video.
Outcomes
For each participant, we calculate:
	Outcome
	Calculation

	Change after the description
	WTP2 − WTP1

	Change after viewing
	WTP3 − WTP2

	Total change
	WTP3 − WTP1


For each outcome, the control-adjusted change is the factory-farming group’s mean minus the control group’s mean. Negative values indicate a greater decline in the factory-farming group.
The primary outcome is the share of change that is unanticipated: (WTP3-WTP2)/(WTP3-WTP1).
Sample
The survey contains several attention check questions. There are two questions early on that participants answer about a test video, and two questions participants answer after viewing the factory farming or control video. These questions are intended to check that the videos were indeed watched. Those who answer both questions incorrectly about the test video are not allowed to proceed. The main analysis will limit attention to those who answered all test questions correctly.
Participants will also be asked at the end of the survey how surprising the video was based on the description of it. In a robustness test, we will restrict attention to those who say the content of the video was broadly what they anticipated.

